Participation of mental health consumers in research: training addressed and reliability assessed.
A call for active inclusion of consumers in research; recognising and valuing the knowledge that arises through lived experience, is made in the literature. However, genuine inclusion of consumers as members of the research team remains rare. Opponents present two barriers: lack of required knowledge and skills and lack of capacity to conduct rigorous research. This study involved a collaborative process to develop training materials for consumer researchers. Reliability of self-report outcome data collected by five trained consumers was then examined. Quantitative results suggest that trained consumers can facilitate self-report interviews to the high standard expected by the general research community. This study provides both methods and resources to extend occupational therapy consumer-centred practice into the realm of research.